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The tobacco retail environment

Industry spends nearly $1,000,000 an hour on retail
advertising and price discounts
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The tobacco retail environment

o 400,000 tobacco retailers Across 30 U.S. cities there ar?:
* 14,000 McDonalds |
* 15,000 Starbucks




The retail environment and COVID-19

* Tobacco sales increased by
13% during lockdown?

* Vape shops frequently did
not comply with non-
essential business closure
orders?

*1in 5 tobacco users
stockpiled vape products?

Photo by Tim Mossholder on Unsplash

Lee BP, Dodge JL, Leventhal A, Terrault NA. Retail Alcohol and Tobacco Sales During COVID-19. Ann Intern Med. Published online March 2, 2021. doi: 10.7326/M20-7271

Berg CJ, Callanan R, Johnson TO, et al. Vape shop and consumer activity during COVID-19 non-essential business closures in the USA. Tobacco Control. Published online
October 18, 2020. doi:10.1136/tobaccocontrol-2020-056171



ASPIRE Center

* Filling gaps in
evidence about the

_ _ Advancing Science
retail environment

& Practice in the
Retail Environment

* Exploring effects of
different retail
nolicies
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aspirecenter.org

* Helping communities
oy translating and
sharing evidence
about what works
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Big City Tobacco
Control

Understanding the
effect of the retail
environment on
tobacco use in big cities

Co-leads:
Lisa Henriksen &
Jodi Prochaska
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Retailer Density &
Disease

Examining the effect of
retailer density on
tobacco-related disease

Co-leads:
Kurt Ribisl & Shelley
Golden

Center for Public Health
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Tobacco Town

Modeling the impacts of
different retail policy
options

Co-leads:
Douglas Luke &
Ross Hammond
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ASPIRE D&l Core

Learn about our new Tobacco Retailer Mapping study in 30 large U.S. cities.
ASPiRE Advancing Science & Practice in the Retail Environment: An NCl-funded Center
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The ASPiRE Center is an
NCI-funded collaborative of
tobacco control researchers,

practitioners, and legal experts
investigating how tobacco retailer
density and innovative retail
tobacco interventions impact
people and communities.
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Tobacco Sales in Chicago

1n 2019, total tobacco sales equaled

$91.1M/year or $251K per day. This
included cigarettes, vaping products,
smokeless tobacco, cigars, and loose/

pipe tobacco.

Cigarettes

Cigarettes were 76% of tobacco dollar saes,

non-menthol  menthol

Pod Vaping Products

Cigars

Atleast 412 differ:
{incloding carilos, e c.gars premium
cigars, and litle fitered cigars) were sold.
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DI 5ty 3826 pods per
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Greetings, Community Advisory Board members!

of Oakland schools are within
1,000 ft of a tobacco retailer




ASPIRE Community

1inb6
adults

lives in an ASPiRE
CAB city

@ Seattle, WA

@ Portland, OR

@ Sacramento, CA

@ Oakland, CA
@ San Francisco, CA

® LasVegas, NV
@ Los Angeles, CA

@ @ Phoenix, AZ
San Diego, CA

visory Board

Minneapolis, MN @ Boston, MA @

Providence, Rl @

Detroit, MI @
Mewr York City, NY @
Chicago, IL @
@ Cleveland, OH g phjjadelphia, PA
@ Baltimore, MD
@ Denver, CO @ Washington, DC
@ Kansas City, MO
i @ Charlotte, NC
@ Memphis, TN
@ Atlanta, GA

Ft. Worth, TX @ @ Dallas, TX

Houston, TX

san Antonio, TX @ @ @ Mew Orleans, LA

Miami, FL @



Interviews with 30 big cities

* Retail policy activity

® Fortland, OR

* Barriers &
O p p O S it i O n Minneapolis, MN @ [ A Prosvci)csfec;ﬂé;qg:

New York City, NY @

@ Sacramento, CA Chicago. IL @
i ® Cleveland.OH @ phjladelphia, PA
® Baltimore, MD

* Helpful resources
@ 5an Francisco, CA @ Denver, CO @ Washington, DC

@ Kansas City, MO

@ LasVegas, NV

® Los Angeles, CA
; @ Charlotte, NC
@ Memphis, TN

& @ FPhoenix, AZ

San Diego, CA @ Atlanta, GA

Ft.Worth, TX @ @ Dallas, TX

Houston, TX

5an Antonio, TX @ ® ® New Orleans, LA

Miami, FL @



Types of retail policy

4G

Place-based Product-based

* Licensing * Tobacco 21

* Store type sales * Flavor restrictions
restrictions * Prohibiting discounts or

* Distance from places youth coupon redemption
visit

e Qutdoor ad restrictions

e Retailer to retailer distance
ASPiRE



Cities prioritize retail policy

Level of priority placed on different areas of tobacco prevention & control

I High M Moderate Low, none, not sure

Cessation Retail policy Health Smoke-free air

services communications

' qco

Taxes

Proportion of cities
that include retail
pelicy in their
strategic plan

7

67% 3 3 %

20 cities 10 cities

ASPiRE
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But progress is slow

* Cities implemented 2.7 policies on average
* Most activity was in retail licensing and Tobacco 21

Retaller licensing Tobacco 21 in
In 30 cities 30 cities

EEEmmEm "/Mplemented paEEEE
D = Proposed HEEEERR
EEEEEE EEEEE

B

® Planning

No activity
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Lack of political will & industry activity top barriers

Lack of political will Industry opposition

“ That's the biggest challenge, ‘ (‘ The industry’s a big barrier,
is how to make it a bread and there’s the fact that
and butter issue for - they come to all the
community members, hearings and say whatever
elected officials.” they want to say.”

AN



Industry-led groups organized vocal opposition

* Tobacco industry
* Retailer

associations Russ Stark: hD()n’t Close I

(often organized
by industry)

Our N “lgthl”hOOd Stores!
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Partnerships essential to overcome opposition
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Store assessments are useful education tool

* Retailer education helped gain
cooperation

* Mobile apps allowed for less
intrusive data collection

* Many cities modified tools to better
reflect the local retail environment
and priorities




Preemption limits local control

* Nearly half of cities reported being
preempted in at least one of four
areas of tobacco control (licensing,
advertising, smoke-free air, or
youth access)

* Cities that reported being
oreempted in at least one tobacco

oolicy area reported low levels of
/

ocal retail policy activity.

SPiRE



Cities lack capacity for enforcement

Inadequate Competing priorities

funding & staff
° “ They’re going to prioritize

problems that seem more
urgent. Drug, alcohol, and
violence problems are
always going to take
precedence.

(( One of the primary
challenges is that law
enforcement never has the
staff. They’re notoriously
short on funding and

people power.
—




Retailer compliance challenges cities

* Claiming retailer did not receive
inspection notices

* Claiming retailer falls outside
distance restrictions

* Failing to post signage of age
requirement

e Putting products out-of-sight

» Sectioning off areas of the store or
building internal walls to identify
as an adult-only retailer




Cities find creative solutions

* Retailer education & resources
* Amendments to fill loopholes

* Research & support for
enforcement agencies

* Funding for enforcement
* More inspections

SAN ANTONIO
{ UNDER |

NO TOBACCO
NO E-CIGARETTES

A partir del 1 de octubre de 2018:
NUEVA ORDENANZA DE TABACO
prohibira la venta o provision de
productos de tabaco a una
persona menor de 21 aiios en la

ciudad de San Antonio.

CITY OF SAN ANTONIO '.'I-
METROPOLITAN HEALTH DISTRICT  \Geegiiey
Rev.5.29.18

sanantonio.gov/tobacco21

From San Antonio’s
T21 Community Education Toolkit



Cities need more data and case studies

FACT SHEET

Tobacco Retailer Density in Atlanta

Retailer Fast Facts

» Atlanta has 738 tobacco retailers, 53 times more retailers than McDonald's
restaurants and 17 times more than Starbucks.

» 66.1% of tobacco retailers are within 500 feet of another tobacco retailer (~1 city block);
average distance between a tobacco retailer and its nearest competitor is 628 feet (~1 city block).

Density Described Density & Income Disparity
We can measure the density of tobacco retailers in Lower-income neighborhoods (census tracts) typically
several ways. Here, we compare three popular density have higher tobacco retailer density than higher-income
measures (square mile, 10 roadway miles, and i i is di ich
1K population). Find the one that resonates best measure of density is used.
ith you, ity, and other stakeholders. B -
with you, your community, and other stakeholders. Here is the median tobacco retailer density for
Depending on the — tracts with the lowest and highest quartiles of
denominator— etaters per household income in Atlanta:
retailers per square 0
square mile, 299 - Retalers per.
roadway miles, 9 0 roadway miles
wll & Kpopaton
or population _ s
density measures. Atlanta
can look very medans 7
different.
6
For each measure, Range of 5
we gathered data s ceneustact
at the census tract m:a:r:y ;vassi - 4
level and found e Gies
3

the median for
all 30 ASPIRE CAB
cities. See where
your city falls.

26 I
0et2 o
09 oy

2
®
popuaton
a1 m 1 ..\.
$ §888

ConcerInstute 1P01.CAZ25597.

Research &

evaluation data

Reducing Cheap Tobacco & Youth Access: New York City

INNOVATIVE PoINT-0F-SALE PoLicies: CaAse Stupy #3

mm- Hm.“m
lend &

claffen

SCTC.L

St and Communky Tobace Coirl Reseach

Case studies

ASPiRE



How will the COVID-19 pandemic impact
retail policy?

* Continued lack of political will

* Greater need for evidence to
raise awareness of importance
of retail policy

* Competing priorities for
tobacco control staff




Read the full report

A

Tobacco Retail
Policy Trends
in 2019

Insights from
the Field

//

https://aspirecenter.org/resources/tobacco-retail-policy-trends-2019



Check out our other resources

FACT SHEET

Tobacco Sales in Minneapolis

In 2019, total tobacco sales equaled
$45.5M/year or $125K per day. This
included cigarettes, vaping products,
smokeless tobacco, cigars, and loose/
pipe tobacco.

g
Cigarettes Cigars
Cigarettes were 88% of tobacco dollar sales. 3794 of B sngles
1% of menthol cigar WED o
cigarette d"l"a'
sales were ?"‘ e:\‘”e'e
for menthol- or cheap
flavored packs of 2.
acs
cigarettes. ol o
Average pack price: Atleast 85 different cigar products
$9.45 $0.17 (including cigarillos, large cigars, premium
non-menthol  menthol cigars, and litle filtered cigars) were sold.
Pod Vaping Products
- In one year, stores sold 0% of pod dollar sales were for mint/menthol flavors.
approximately 671 pods per day,

totaling $1.61.
ey ipiomlr o
i o ety e e s e
bt B

See Tobacco Sales Fact Sheets for other ASPIRE cities at aspirecenter.org/resources

—

suggestions at aspirecenter@wustl.edu. [

Fact sheets

Contents liss avsilable a ScienceDirect

Preventive Medicine Reports &
E-cigarette availability, price promotions and marketing at the point-of sale
in the contiguous United States (2014-2015): National estimates and
multilevel correlates
Heather D'Angelo™", Shyanika W. Rose™, Shelley D. Golden', Tara Queen’, Kurt M. Ribisl**
of Oakland schools are within e 0151
1’000 ft of a tObaCCO retaller Lincbergr Comprehensive Cancer Cener, Unversy of North Caroina, Chapet Hl NG, USA
Rt ks e g U s s 00 420 TS (3 905 s = 273, iy oo &

Negbotend gt avaiaily and marketng (igrs, ods dplays a0 rocrions) and enere ora prevalence
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mations were o pelen 1 ighnirhoods wilh e sy rekdnt, whl siror ghrts s

s with & cgarte svalbily, romations ad adhenisin. -igreie pntf sae svaibilty and

1. Introduction expenditures rose from $12 million in 2011 to $88 million in 2014,

The recil marke for clctronic cigarects (“e-igaretes”) n the
United Staes (U5 has expanded rapidly in ecent years. B cgaretes

chemicals that re heate o deive an serosol tht
lungs. Although some argue that @ cigartts are less harmfl than

are concemned tha e cigaretes may become populat amon hon smo-
hers, providing a pathway o nicoine addicion, especialy for youth.

7St il expected 1o ex.
coed $4B, (Cantrel ct 2L, 2018; Wal, 2019) E-cigarete marketing
“Comeping astior.
Emal o nd e (1L DAogel),

oo e BYNCAD/A0).

Social media
graphics

Research articles

https://aspirecenter.org/resources
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Interactive maps



Get the latest retai

Learn abou our new Tobecen Retailer Mepping study in 30 large LS. cities.

ASPiRE
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| news and research

Click if you are having trouble viewing this message.

News & Updates
Sign up for regular updates here.

Othar Retail Resourcas, May 4, 2021

May 2021 retail tobacco-related literature search results

At the beginning of 2ach month, we conduct a search of the PubMed database for new peer-reviewed articles

o0

an the retail tobacco envirenment and policy. Many of these articles are available for FREE. The May 2021
FubMed search results are now available. Check them out! And check back after the first Tuesday of sach
month [.]

Other Retnil Resources, April 6, 2021 [<]n]
April 2021 retail tobacco-related literature search results

L |

| Atthe beginning of each month, we conduct a search of the PubMed database for
l new peer-reviswed articlas on the retzil tobacco environment and policy. Many
of these articles are availzble for FREE. The April 2021 PubMed search results are
now available. Check them out! And check back after the first Tuesday of each

month [.]

Other Retail Resources, March 8, 2021 [<]'n]

Lessons learned: Advocacy group helps pass menthol

prohibition in San Francisco
ASFIRE's Sarah Mills iz the lead author of 2 newly published report on the efforts of the
African American Tobacco Control Leadership Council to pass a prehibition on the sale of
menthol cigarettes in San Francis

. The article, in Tobacco Control, narrates the Coundil’s

wiork advecating for a comprehensive, flavored tobacco product sales prohibition. 1t [.]
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MAY 2021

Greetings, Community Advisory Board members!

Breaking Mews: The U.5. Food and Drug Administration has just announced its intent to
prohibit menthol cigarettes and flavored agars. Read about the FDA's plan below, and stay
tuned for additional news on FDA's next steps and how to get involved. Register here for
a PHLC webinar providing an overview of the FDA's response and a preview of what to
expect next.



Thank youl!

Learn about our new Tobacco Retailer Mapping study in 30 large U.S. cities.

ASPiRE Advancing Science & Practice in the Retail Environment: An NCl-funded Center
MyASPiRE

/\ ABOUT- RESOURCES PROJECTS- NEWS & UPDATES CONTACT Join Our Email List

Sign up to receive ASPIRE Center updates.

First Name
Last Name
Email

Organization
SignUp >

This site is protected by reCAPTCHA and the
Google Privacy Policy and Terms of Service apply.
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Stephanie Andersen, MPA
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