Advancing Science
& Practice in the
Retail Environment

Trends in the Number and Type of U.S. Tobacco |
_ Shelley D. Golden'#, Christopher D. Baggett?#, Tzy-Mey Kuo?,
REta"erS’ 2000-2017 Amanda Y. Kong?, Paul L. Delamater>*~, Vivian Qingzi Tao?, Kurt M. Ribis|** -

Department of Health Behavior, 2Epidemiology or 3Geography, University of North Carolina at
Chapel Hill; “UNC Lineberger Comprehensive Cancer Center; 2UNC Carolina Population Center aspirecenter.org

Why are tobacco retailers important? Tobacco retailer trends Annual Estimates of Tobacco Retailers by Store Type

450,000 Gas and
convenience stores are more likely to offer price promotions and

contain more tobacco marketing materials than grocery stores,

and nearly 70% of smokers report usually purchasing their
cigarettes at gas and convenience stores. 4>

Tobacco product retailers provide access to tobacco products and
exposure to tobacco marketing. Geographic locations with more Each Tobacco

tobacco product retailers are associated With greatf; smoking year between 2000-2017, there were more 400,000
and poor health outcomes like pulmonary disease. than 300,000 likely tobacco retailers in the U.S.,

with retailer numbers peaking at 412,536 at

Discount,
Warehouse

Several U.S. cities and states have

implemented retail policies, such i“ TOB ACi) | the start of 2009 just before the Great 350,000
as bans on tobacco sales in -, Recession. | | .
oharmacies, caps on the number 300,000 The recent drop in tobacco selling pharmacies occurred as CVS
of tobacco retailers, or limits on stopped selling tobacco and more than 150 cities or counties
new retailers near schools. accounted for the vast majority banned the sale of tobacco in pharmacies. The increase in

of tobacco retailers in all time periods, 250,000 tobacco-selling discount stores occurred following the decision
Unfortunately, there is no national licensing system for tobacco comprising between 38-44% and 34-39% of all Supermarket/grocery of Family Dollar and Dollar General to begin selling tobacco.
product retailers, making it difficult to analyze the changes to retailers, respectively.

200,000 Our

finding that about 7% of retailers go out of business each year
may help jurisdictions implementing policies that rely on natural
winnowing of retailers over time anticipate that rate of change.

the number and composition of tobacco retailers.

What does this study add? 150,000

We estimate annual m o5 of the number of tohacco There were fewer gas/convenience stores in
e estimate annual measures of the nu 5017 than 2000

product retailers in the U.S. between 2000-2017, the number of 100,000 Gas/Convenience

new tobacco retailers established, and the number of stores The number of pharmacies dropped after
that go out of business or stop selling tobacco. 2014, when CVS stopped selling tobacco.

Tobacco selling discount stores quadrupled
between 2012-2014 when some dollar
stores began selling tobacco.

Key Findings
 The number of tobacco retailers grew by 30% from 2000-
2009, followed a 14% drop over the next eight years.

50,000

" On average, about 8.3% of tobacco retailers enter the

market each year, and 7% exit or stop selling tobacco.
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Retailer time trends vary by store type, suggesting an
influence of corporate and public policies.

Using the annual National Establishment Time Series (NETS)
database between 2000-2017, we implemented a 4 step protocol Tobacco Market Entrances and by Year

to identify likely tobacco product retailers across the U.S.: 30,000 M 3 rket TU rnover
Include all retailers in store type categories where tobacco

selling occurs frequently: 60,000 On average, about 15% of the overall market opened or 1. Robertson et al. (2015). doi:10.1093/ntr/ntul68
’ 40,000 closed each year. 2. Golden et al. (2020). c.10|:10.101§/J.pmedr.2019.101005
orohibited from, selling tobacco; ‘ I I i I I I I I I I i I I More new tobacco retailers entered the market (annual 4. Ribisl et al. (2017). doi:10.1016/j.ypmed.2017.04.010
| | 0 D D D D - - average = 29,673) than exited (annual average = 27,404). 5. Kruger et al. (2017). doi: 10.1016/j.ypmed.2017.05.005
Add retailers from store types not already listed that are -20.000 U H D H H U
known or presumed to be tobacco retailers; and ' Nearly 20% of retailers closed or left the market between P
-40,000 e - - (L]
: : 2009-2010 during the Great Recession, though a large s
Remove duplicate stores and corporate offices. _60.000 , , Sl
’ number of retailers opened the following year.
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